
Drexel UniversityDrexel UniversityDrexel UniversityDrexel University

Office of Information Resources and 
Technology presents:

INSTITUTEINSTITUTE
INNOVATIONon

in TRAINING and TEACHING

INNOVATION



Creating and 
Editing Web 
C t t f thContent for the 
Non ExpertNon‐Expert

Dan AllenDan Allen
September 10, 2009September 10, 2009



A Tale of Two A Tale of Two 
Kitchens



Which do you prefer…









The obvious:
A clean and ordered kitchen A clean and ordered kitchen 
is easier to use; not just for 
you, but for everyone.



So who wants to use your 
kitchen website?kitchen website?









G d b i   lik  d ki hGood websites are like good kitchens.



G d b i   lik  d ki hGood websites are like good kitchens.

Th   h   h  i  h  The neater they are, the easier they 
are for everyone to use.y



Which bring us to today’s topic:



Best Practices in Using Content 
Management Systems (CMS), 
Course Management Tools  Course Management Tools, 
Web Editors, and Blogging , gg g
Tools



They all promise:



They all promise:

The ability to easily create and The ability to easily create and 
maintain Web content without 
requiring a background in Web 
t h l itechnologies.



Surely, a good thing…



And yet, problems arise.



Our goal today: avoiding the 
problemsproblems.



As promised, you don’t need a
Background in Web Background in Web 
technology…gy



However…



A very basic understanding of 
what HTML and CSS do will 
go a long waygo a long way.

HTML CSS WEB‐
SITE

+ =
SITE



HTML = Hyper Text Markup 
LanguageLanguage



I  i  d i d  h  It is designed to structure the 
content on your Web page.content on your Web page.



CSS  C di  S l  ShCSS = Cascading Style Sheets



I  i  d i d  l h  It is designed to control the 
appearance of your site.appearance of your site.



T h  HTML d CSS Together, HTML and CSS 
structure your content and structure your content and 
control its appearance.



B  h  h ld b  i i d But they should be maintained 
as separate files.as separate files.



Th  l  The general concept: 

as much as possible, keep 
content separate from 
presentationpresentation.



O h i   d  i h  Otherwise, you end up with a 
messy kitchen.messy kitchen.



A i k iA quick overview…











J  lik  i   ki h  Just like in a kitchen, 
best practice is to use the right tool p g
for the job at hand.



S  ifiSome specifics…





Use bold – sparingly, please –Use bold sparingly, please 
to create emphasis or denote a 
i ltitle.



Do not use bold to create Do not use bold to create 
headings.





Use italics to create Use italics to create 
emphasis or denote titles.p





Never, ever, use underline
on a web page.



S i lSeriously.



Underlined text on the Underlined text on the 
Web is for hypertext only.yp y





Left justified text is the j
default in Web browsers.



And that’s as it should be.And that s as it should be.





Centered text is good for 
ddi  i it tiwedding invitations.



And not much else.





Right justified text – maybe 
for the occasional pull quote  for the occasional pull quote, 
if you want to be that y
elaborate.



Otherwise, forget it.





Justified text. Elegant on the  
printed page  Doesn’t work on printed page. Doesn t work on 
the Web.





Bulleted lists – often a good 
id  h l i   t   idea, helping users to scan 
the content of your Web y
page.





Numbered lists – like 
bulleted lists  often a good bulleted lists, often a good 
idea, especially when , p y
describing a sequential 
process  process. 



For example, a standard 
recipe: bulleted list for recipe: bulleted list for 
ingredients; numbered list g ;
for process.





Thi   bl k  This creates block quotes. 



U  i    bl k  Use it to create block quotes. 



D    i   i d   Do not use it to indent text. 



And now: 

the dreaded coloredthe dreaded colored
text.







Please…



If you must use color, use it 
sparingly and judiciouslysparingly and judiciously.



Like, for example, adding 
spices to your stew  spices to your stew. 



And never convey information 
solely through the use of colorsolely through the use of color.



For exampleFor example

Bad OkayBad
This is an
important

Okay
This is an
importantimportant

announcement.
important
announcement.



For exampleFor example

Bad OkayBad
This is an
important

Okay
This is an
importantimportant

announcement.
important
announcement.



Let’s look at dropdown menus.





Headings done the wrong 
way…





ThiThis…



L d  t  thiLeads to this…



Headings done the correct 
way…





ThiThis…



L d  t  thiLeads to this…



Adding images to your page.





Wh t if i it  t   it  What if visitors to your site 
can’t see your images?ca t see you  ages?







ALT  Alt tiALT = Alternative











LinksLinks





Click here is evil.



So is more.



Link text should be intuitiveLink text should be intuitive.



This is badThis is bad…



For more information on class For more information on class 
requirements, click here.q ,



This is goodThis is good…



More information on More information on 
class requirements.q



Writing for the Web 101



The most important thing to 
remember: people don’t remember: people don t 
read on the Web; they ; y
scan.



Therefore: facilitate 
scanningscanning…



Use the inverted pyramid 
style:style:



Use the inverted pyramid 
style:style:

1. Most important idea first
2. Supporting stuff2. Supporting stuff
3. Extra details



Drastically cut your copy.



That means…



Cut out the marketing stuff…



…and the spin.



Use a lot of headings.



One idea per paragraph.



Simple, declarative sentences 
 dare good.



Passive voice is bad.



Resources





http://www webstandards orghttp://www.webstandards.org



http://www zeldman comhttp://www.zeldman.com

ff ldJeffrey Zeldman Presents



http://www useit comhttp://www.useit.com

iUseit.com



htt // b ihttp://www.webaim.org

WebAIMWebAIM
Web Accessibility in Mindy
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